


As the only American magazine ever to have launched
a major political movement, NATIONAL REVIEW has
long been, and continues to be, among America’s
most influential opinion magazines. Since its
founding by William F. Buckley, Jr. in 1955, NR has
consistently provided insightful, unique, and
inincomparable coverage of today’s and tomorrow’s
most important political, economic, social, and
cultural issues and trends.

Since 1995, NationalReview.com has been America’s
premier site for conservative news, commentary, and
opinion. An entirely separate and distinct editorial
product from National Review, NationalReview.com is
a mua must-read among political insiders who set the
nation’s legislative agenda and shape its outcome.

NATIONAL REVIEW’s highly influential, educated, and
proactive readers remain exceptionally loyal in this
age of 24-hour news cycles, internet, and instant
punditry.

“I can assure you: NATIONAL REVIEW is to the
offices of the West Wing of the White House
what People magazine is to your dentist’s
waiting room.”

—Ronald Reagan, President of the United States
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Jim Inhofe
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Mike Pence
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Ben Sasse
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Ted Cruz
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Edwin Meese III
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23% of sitting U.S. Senators have
written for National Review

Featured National Review authors include

AMERICA’S LEADERS MAKE HEADLINES



ONLINE



A GROWING DIGITAL NETWORK

7.4MM
UNIQUE WEBSITE

USERS

317K
TWITTER
FOLLOWERS

1.1MM
FACEBOOK
LIKES

~10MM
UNIQUE VIEWS

THROUGH PARTNER
PLATFORMS

4.7MM
UNIQUE SOCIAL
MEDIA VIEWS

29MM
TOTAL WEBSITE
PAGEVIEWS

JAN. 2019 FACEBOOK, TWITTER, YAHOO, MSN, GOOGLE ANALYTICS



A DEDICATED DIGITAL AUDIENCE

JAN. 2019 COMSCORE PLAN METRIX

89%
AGE 35
OR OLDER

69%
MALE

30%
FEMALE

58%
DONATE TO
CHARITY

50%
HH INCOME
$100K+

77%
POLITICALLY
ACTIVE
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EXPANDING PODCAST LISTENERSHIP

72%
AGE 25
TO 54

83%
MALE

17%
FEMALE

92%
SHOP
ONLINE

77%
HH INCOME
$75K+

45%
UNDERGRAD
DEGREE

OCT. 2018 SURVEYMONKEY



HOW THEY LISTEN

OCT. 2018 SURVEYMONKEY

75%
WHILE
ONLINE

60%
ON

IPHONE

26%
ANDRIOD
DEVICE

26%
OTHER
APP

28%
APPLE

PODCAST

27%
ITUNES
APP



PODCASTS

JAN. 2019 PODTRAC

Audience: 35,000
90 day DLS: 150,000

Audience: 70,000
90 day DLS: 370,000

Audience: 30,000
90 day DLS: 170,000
 

Audience: 44,000
90 day DLS: 215,000

Audience: 5,000
90 day DLS: 25,000

Audience: 10,000
90 day DLS: 40,000

Audience: 10,000
90 day DLS: 70,000



OUR PODCAST SPONSORS



A DEVOTED PRINT AUDIENCE

JAN. 2019

92%
AGE 45
OR OLDER

73%
MALE

27%
FEMALE

58%
HH NET WORTH
$1,000,000+

58%
HH INCOME
$100K+

94%
POLITICALLY
ACTIVE



PRINT

Creating PDFs
Follow AAAA-MP Standard Specifications for magazine offset web printing.
Type size for page is 1335 lines to the column; 405 lines to the page.

General Guidelines
File Names: Include “NR”_“issue date”_“advertiser name”.filetype.
Sample: NR_9-23_companyname.pdf.
SSet all color information appropriately.
PDF files may be supplied if created in Quark Xpress or Adobe InDesign. Images
and fonts MUST be embedded in PDF files.

Layout
Quark Xpress for Macintosh or Windows, version 4.1 or higher.
Set document size to the exact size of the ad. Full-page ad is 8.125” x 10.75”.
For full-page ads, maintain a minimum of 0.5” margins. Items that bleed off the
ppage should extend at least .25” beyond the trim.
Remove any custom style sheets prior to submitting files.
Colorization of picture-box backgrounds of grayscale tiffs is not supported.
Do not set the backgrounds of picture boxes containing scanned images to None
unless the enclosed graphic is 1-bit Line Art or an EPS picture with a clipping path.

Fonts
The advertiser must supply all fonts necessary for printing the ad.
Only Adobe Type 1 fonts from the Adobe Type Library should be used.

Proofs
Sample proof must be supplied with every ad.
Supply laser proofs at 100% size.
Color outputColor output can be helpful for reference, but will not be used as contract proofs.

Graphics
All graphic files necessary to print the ad must be supplied in either
TIFF or EPS format, without internal compression, such as LZW orPEG, applied.
Color files must be in the CMYK color space or, if the ad is two-color, specify
“PANTONE 286 CV” as the second color. One-color ads should use black only.
Resolution of scanned images, for grayscale and color halftones, should be 300 dpi,
aat the size they will be used. Line Art 1-bit scans should be 600-1200 dpi at the size
they will be used.
Total ink densities of scans and color builds should not exceed 300%.
Highlight and shadow points of scanned halftones, either color or grayscale, should
not be less than 2% in the highlights or more than 98% in the shadows. Follow SWOP
standards for dot gain.
Duotones are not recommended.
RRemove any halftone screening information or transfer curves from EPS files.
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WE WORK WITH THE BEST



“National Review to this day remains one of
the most important translators of
conservatism that our movement has.
There are no better storytellers in the
conservative movement than National Review.”

TEAM

Publisher
GARRETT BEWKES

gbewkes@nationalreview.com
212.849.2839

Ad Sales
JIM FOWLER

jijifowler@nationalreview.com

Programmatic and Business Development
JAMES DOOLIN

jdoolin@nationalreview.com

—Ben Sasse, United States Senator
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